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How I Use ChatGPT To Save 20 Hours Every Week• 

and How You Can Do The Same 
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1. Introduction

There's not a s..ogle person on 1111$ eartl v.tlo Mmt heard aboU l  lhe PQWer Of CtlalOPl Yet 
flere s �ty SUIPl'\$1'\0tf tew oeOllfie 'MIO\!e «oJailY UMf'I tne wne 10 REALLY l.f'I08rstand 
hOW Ny can use Ills reYO!I.Clonary tecMOlogy to w-e oountless IIMS eve,y--. maxi'n!Ze 
l'leil ddenty and �ly make lr'IOlle mone-, 

fll'I not one of 1110H peoplt and llat's k,d(,J tr you • �st in Ito pla)•bodt fl stlOw yciu 
ex-.aat, b:tW I use CM!GPT to s.ve me 20 riours ner, day • in ffl'f day,to.dsy WOf'k es the  CMO 
Ol ObYI. a 8-llgure OTC t>rand 

0... On ftwl ) Po.ta ) 1'M UII-locl Mo: 8-

The Ultimate Ad Mix Bible 

Everythtng you need to know about making ads that convertl We 

cove r REAL UGC Wh,telis�ng. StalJCs, and Creator Generated 
Conte nt Step by step guide, no fluff, and no stuff 

:,.....i._ 

The Ultimate Ad Mix Bible 

1) REAL customer testimonials (Also called: REAL UGC)

This is by far one of lhe mos! effe alve ad types you can run.  

Why? 

Because there's nothing tl\at bealS real s lnoefe, and authenllc social proof 

Yet• a lot of braoos s1m haven t figured out how 11> SOI.Wot lhis iype of ad crulNff from 
aeklal OJSlomei-s. The,efore, tiey typicaly settle for fake .  i16.Jencer-gener ated 
ltS1imotlillls 

SUI !hats to your beneR t 

How We Build Landing Pages at Obvi 
Our Internal SOP 

Tharlt& ior signing"" ior Ch&'wOn Tl'IS Weapi;r8Claie you. anel wan.; IO e;;m our p;.;,ce as  your
MW t.werlle newsiener on e,ve,ty1n1r,o OTC. 

lllars..,,,. we COIWIJOIJS� eultt ar.o QNe Ne rMOJrcH 11'181 yOIJ e8l'I use i n  yOUt f!a'f•l o-day 
wort( 1n  lhe irenehe-s. 

roca,-we ·re orww �Your  1n1ema1 LP 0.-awio SOP mat our 1earn a1 ODYI l.lMS (however,
we've sighlfy tefNCS ii ea make it more us.eflA kit y o u• by tlatoraong on som• pants) 

W. hope 'f0U rlllll .,. SOP useltJI rr )'OU ftl\'f JIT)' QUt$:liOn$, lhtrl r•aeh OU1 10 U5 al 
l)!!QP@(CewPON jQ MCI we·• Qet cad(1(1 you ti la!-l 8S possllle. 

Step 1:  Understand Your Target Audience 

lkldetNndn9 'l'OUI llf9!'! audientt i S  • cn.idal step in builcSng a sucoesdlil tandino page This
step twoties � a n  Mesxn unoars:tandlRQ cc vour 1oea1 o.,=.:omers Cfla,acten-.o:cs, 
pte(ettraS t>el'laviots.. and pan l)Cllnts • s impct!ll'I! 10 note 11'1111 vd'lo you ..,. wl w, your 
lll'O<I.Jct may not aaua,tf be lh8 <lemo 1t1,11 dOfi Therefor$.. Ci '1'1DOl'1ilnt IO like some ome IO 
hont in on your l llf'9'1 IU!litnct 

If yw,, JUJI J11r1ng OIA. you IN')' no l hil'Ye a dear undlfilandng ol your taf9'1 1� In 
lhis case. 1rs e-..'Setlllill to do .some researCfl and an� to klenuty MIO YoUr Ideal cus,ome, I S
FOf tll:lm()lt '1W gin W'ICIUCI WM"/1, anal)'w � ·  audl\1!n(t$, �II Qilh\1!f Oat.a ftQffl 
reae1n.o llXlf eotllpeotert revl8WS. 

On lb!? OCMr nana.. If yw a1reac,y have oata on Your taroet au111ene:e, vou U'IOUIO oe ep �e Into
11 and unc18rst¥1d ..tlal D80"'8 IOve abool yQl.l l)l'oduct, 111M PtObl81'1l$ lh8'f were f,1C:10!1 before 
y/M ptOll.lCl 8fld IN pan po.'lls ll't8I )'OU( �rOOuCI SOIYeS ThS WI hell) you design 8 tancll'IO 
l);I08 11\a! w.onaies WIii yQI.I iaroet au0tence and acklre<.ses lh&V soec:111e neG anll concems.

FOf ns:ance, If yotl' lll'OOI.JctlS taroecea iowaros a youroer oemographl(: out you eno"" rumno
an oklet demc,gral>hiC: tl'lat wam 10 ree1 YOU'IQ" .,,cu may nHd IO rll'll-<1unt VOJt ma!ll.t'!in; 
s1ra1egy ater unCletsl anclhQ mOfe aoout YIM acaia1 au� � IS a e:oncre1e e,xamp1e 01 
v1111 we've teamed from � 
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https://1725341.fs1.hubspotusercontent-na1.net/hubfs/1725341/Automate%20your%20Way%20to%208%20Figures.pdf
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